SRITEFIR £ 718 #H

BEEARBF-BREE  HEEARR REEHBLHRNE Xr2F "#Rx%x
REZEFE, KE

47

"TEEAL ~ B > AR, =F 0 BRI AR KB EHBEROREL - AP TR
WMAR - HEAR S FRAR, —HRAAREGH AR/ ERES -
FREIMAZ A LA ARG BERRILYER > ROCBEE R > HIFELE LRI
WEREE > REMABFENZE S WRAREFE CAXAREF G S FLFRBIS
s —F— e THRAREF G, > XBFEAE -

AREGBREAL > BATFEARBRZHRNEILE > MIEMALPIRIE KRR > HAF LT
BYERALE St R ARAREF GO RRATBI B IR S5 ~ SRR BT > R
SRR REF GO R A TRAR, 9 -

@ K RATFA— I BUE

WA S m i) — 35 R A & LA H 88 A T 69Survive or Thrive in a Flat World °
R RZ AT CEEBRAR ~ RAT X > RE &R BN BFEBA % 4w 7 42 18
SHICHRE T AEFEREK  LEZHPEHBE - PHOCRAROAEGHE —RLATE
HLRESMBITE S AaoB SR > MR R ENEE L S it - o
HeRALe g EEE R o

ot > B 3l A R ELARG) o R K R = AL B A €3 P 8 & a9How Tamkang
University Brings Futures Studies to Lives > B AR IASHE R RLEAKR AR
ATBEME > PTIAR T 2 AR T ENABR VIS AR AU RRE - BARATK
G RRRPAEAGEAE > AR L IR BEETOELTF LFER - HNEHON
BasbB S B AEIL AR P DA EAEHE B B AT o B = A R B AR B GE B H
PHRRERF B A ZE BE RN ARZ G R REE

@K krra— S

FEFBERWSEHR > RABREGEE - £—FHRHE > BRERAF S w24 E
#1xfe# % (Social and Cultural Trends) & TPeyrRegtfFziE, (Survive
or Thrive in a Flat World) #o "8 #7428 A]:% k&, (Creating the Future
Through New Eyes) WfE3FR - N B AR C AT RAT P — 28 - B &
RETEE G AR - BERRAGES > LEFSRRAMBRBE TR -

BAT LR IR P EAORGTFEREMARE > R R R RAE > RE Rkt
REWGESE BAHLAARSZHHMAE > HAEEARRZRBI —EEHENE



R THESZRRBZBANABNE  DRRRETUAE TR -
@Fh= HZEAR
BELEDPRAEER D ABRTB LT RBRIEBRHZ T QHEUAF A B E > 15
F 8 EAREAR B RAZ A > B bR YA E R LR IZ AR R Bl AR IR 69 48 I 2R AR
o F% B ATEIEA AR AHAEREIEBIEAE - HFNARMEY - AR FEBE LRI TR
HREBHESE - B LFHEYRARZFEHOUHELT
— -~ BERBPNTGROARE - A LR BRE — BRI 20 R A T E T
’ ﬁgi%X}iimﬁ#a‘#&Eﬁﬁ‘mﬁifr o KRR EE - FH B CRRGBIESERA
i"rﬁﬁ
v B IR [B) AR 3R 60 SRR AR ¢ A A ?%E CAEAE— LM EHEREE > RRAEDH
"’H’*ﬁTQQ R AR IR A LA BR AT > TR AEAF S F o
~ 3w B TH KRR E AR AR Eﬁffxiﬁﬁk 5B RRE - EEFTHRRZNDBA

TRIERS > AT ET BRI FZRE R R RERARREBRG R REEH
s B RISEIE w B TEHRRPABRAT A -
W de RARIFRILEB LR c 2R GROZHMFRE R EN > faMZebsT 75‘#5”‘"'“ %
MARF B ERARE LT FZ AR kg > 7T b3 $ R B B R A UL 8y 33
cd6 R B LRI RIT R RAFAY B -
Q= FHF
WESey 3t IE Rz - m—if 8 B R ey an2008/ R @ 2] % — RWFSH 4T 4y 385 2 A
8D, C. LB ABAF R T o B P R R AR RERZRS
— ~Social and Cultural Trends4&#k&9 “The Great Challenges » Today and
Tomorrow” > HHFAHFIFFFAAR KRR DEE 9P BT BT R R > EAw T AL
A RAGZ » B X3 F 2 —Michael MarienBWFST|#Future Survey#d 4 iE B £ 3%

 BEREEATR S R BB B MK -
= ~ Luncheon®y “How We Will Live » Work » and Buy” - f%&M 4 L8932 N 28k

FRFAGAD AL ~ BB RERARF FAH > A LHILIRIEA 0B R H 27 @ eyl
BEoeEmAZR
= ~ Business and Careers#g8#k &y “The Influence of Mega—En—ergy
Markets : Future of Western Brands’ Marketing” - #5848 %% £ E R MK
B BEEAT AN > WA ARRTRZIMETHE T X > FEEITHERMS - ARMH
CXULFH EFEITAE AR T AR B2 E TR R M
m ~ Evening Keynote#y “Government Gets Serious about Clean Energy’ - HEE
F R A AR B R 0 2IRBAL P RBEF A K E mwEAHClean Energy » M £ H



AGELABTERR  ERXBRFREEIAZA > AT ERE T BN SR @69
MY BRESHRABFERGRHRMELPES -

%~ Learning and Education#eSocial and Culture Trends4&#%#) “The Young
Person’ s Guide to the Future” - ¥k R&)EF > BRI R hofq 2 & F48 AYITH
Bk > RARBE B THA R KRR G H AR -

75 ~ Health and Wellness FuturefeValues and Spirituality48#k®&y “Beyond
Green : How to Create Healthy and Sustainable Environments in Business and
at Home” > BERBEAAAMBEEY  —EREXEGHEBELEZAAGETE

s I EFHILEAFELAMAE N fok > RAEMBA R EZS T @A R - BTSN -
Q@i

¥ ValuesOSpirituality » LearningOEdu—cation ~ BusinesslCareers &
TechnologyOSci—enceiZ v 38 # A EAk o

— ~ The Fourth Wave : The Transhoman Revolution, Form Humans to

Posthumans : "EME#, 6935 % > BE —EARRGERE - FI830 « Tz &
Bl 3R BEBRT S EE - RTRATFFOBEEARAN > FHBEMAN G > &t
LB A RBIBEBRSANE > TERE - AE—BANSE -, Btz BER
BARBBRENYA > REKLHE - BERE KL > ERBRRIFHIr - LEWER
ARG A TREBEHERASLZR  BAABCTHAET  XEAFRRNAEEHR -

— ~ Future City : Technology Education for the World : & FH » —H U RHI A L&
toERNHEA > HEFARZERIMRA, H RENHFTRLZ > BERROGE TR
o RZBEHARINE > CTERE—ERAEARLGEET YW ERLET - FAHREL

KR ERABMELHAM > REARASFKRE Y > HHZBE LT A H& - P FBIF
W ZEHEMBRREESN RS > BRUABBEERENEEL - AOURRREEHKFT R
Bl 6 187k -

= ~ How do We Shape Our Social Future:0r is it Being Shaped for Us ? £33 K
HEFRFNR > BFERARETAREREG > AL ABRET FOK > HREEHRAE
EEWLFARAMR > BEZSCARSAINLIBEZLENRE - RERAASEAN > MIE
BEWIRSRTOERAES > AR FHREEBANCTI THBZNLTEREX > AT
SR A S o BREZRR TR

rg ~ The Future of Virtual Worlds : ##& B & Me £ F L LM > Bt > & A%
WF o BRARGEAH > LAFHLET EH - BEEFR - B ILERR TR IRR
FHEE BRI -

QL x— FRE



ASEw X A4 Seeing the Future Through New Eyes” - & % 4f 33k R &y iz

CFFARME I TSN EHER > FREHEAT New Eyes” ? &FH > AiE” New

Eyes” HEMARN > FHRR > BARAA —FTEBNRA0 A ARFEREHUREF

B ARG AU IRBE o FRILX D s B A ETT AR S A EN A KM HE AT

gL ERRTREGHENAE -

B St 3FRE

— ~Foresight Development in the Classroom and on the Web: Ideas for

Education: A —1B24 > LARAR I LENERE > BRI HE T 0%

Ho MARMHKEEXGAMNUBS KT LR ?

= ~ Future Hotspots: East Asia: 223 tesit et > 2L REAHEEEIE £ KB

B TREF B HI B H R AR > FARRBAZ LI G0g2E s o

= ~ Future—Oriented University : How Tamkang University Bring Futures

Studies to Lives : Ak RZZMEAABRRN » BELBRIITAUGELELE S » 4

DR AR B EEL ) o RMRKIT KB HRRBZANERRRZZ T > KT UFKE

DEZHERRZGCHT > RBMG LRI K o

g ~ Double X Version: Women s Work in Sustainability : s % 32%] A& 2| 43t

BFER - TANMERIIAERIET A FAH—EBA > FLRETHATHY

KT AL ATE -

% ~ A Legacy of 21st Century Leaderships : B —B3E3 "4k X 69484k O 486 0F
g ARE o EARAARA A SRR AEIRE 7 BA KA -

7< ~ The Future of Virtual Worlds : A CRTUE LERILB KRR - A > AR

By R R R 7

+ ~ SPECIAL EVENT : Key Trends and Uncertainties: Views from Corporate

Foresight : i&f8special event AR IEFIF e — G R - LATBEFNHEEHE L K

REERe)—3 o R AR T UIEE ) R HNEERRY - BALZBRGHER -

B GHRFELZEOCE  ZHZEBHENE BRI - mBERE > ROULEHELT

BT o









T. .

o
L oy | ; ."E.-;:I;:t :-.

- BN -
bty
















’]ﬁﬂi%&ﬁ!ﬁﬁﬁﬁﬁﬁiki

EIIE!.{IE]' WRME  HRes

foresigh ccson, WFS ( 8 08 % 20y EYE | RS
adskngy W) 5 - BET

Fostering Hope ond
007 veonbcmegis o (REBEE#R o,  EXR
il e




